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. QUESTIONS WITH ...

JULIE MORIKAWA

The founder of ClimbHI builds pathways
that lead students toward their career goals

How did ClimbHI begin?

What was the need it ad-
dressed in the hospitality work-
force?

Founded in 2009, ClimbHI seeks to
inspire students to finish high school
and proceed to post-secondary edu-
cation or employment by exposing
them to future career paths and the
steps necessary to achieve those
goals.

Growing up in Hawaii, my first ex-
posure to the hospitality industry
was dancing hula on cruise ships and
performing in hotels. But there were
few resources to guide me when con-
sidering a career.

After graduating from the School
of Hotel Administration at Cornell
and spending nearly a decade in the
hospitality industry, | founded
ClimbHI to ensure that our future
generations have easily accessible
career tools and connections right
here in Hawaii.

And while ClimbHI’s roots are in
hospitality, the vision has always
been to broaden that focus and
showcase a wide variety of opportu-
nities. Most importantly, ClimbHI en-
courages and inspires our keiki, the
future of Hawaii. This is our home,
our aloha, and our future.

What is the range of the ca-
reer programs it now offers
high school students?

ClimbHI works with thousands of
students, educators, businesses and
partners each year under four pri-
mary programs:

>> ClimbHI has created a state-of-
the-art online portal called ClimbHI
Bridge. This new tool safely and effi-
ciently links thousands of students
and teachers with businesses and
nonprofits statewide to provide en-
hanced educational and career op-
portunities. Since its launch in
January 2021, the Bridge has reached
more than 62,000 students, and has
participation from 580 businesses,
190 schools and 4,300 educators.

>> Launched in summer 2022, Hos-
pitality for Me provides a full suite of
hospitality resources for schools
statewide to make hospitality educa-
tion and job readiness a standard of-
fering. This initiative is timed to align
with the Hawaii Department of Educa-
tion’s expansion from six to 13 path-
ways, allowing hospitality, tourism
and recreation to shine as its own
pathway. Hospitality for Me is already
assisting schools throughout Hawaii
by connecting schools with industry
leaders and organizations to provide
valuable resources for students.

Prickly City >> By Scott Stantis

THE BI0 FILE

>> Title: President, ClimbHI

>> Personal history: Roots on
Hawaii island; lives in Hono-
lulu with husband, son and
daughter.

>> Education: Graduated from
Punahou School; earned a
bachelor’s degree in hotel
administration from the
School of Hotel Administra-
tion at Cornell.

>> Professional history:
Founded the nonprofit
ClimbHI in 2009. Previously
worked in positions
throughout the U.S. and in-
ternationally for large-scale
hospitality brands.

>> Quote that inspires me: “If
you plan for a year, plant
kalo. If you plan for 10
years, plant koa. If you plan
for 100 years, teach the chil-
dren.”

>> The LEI Program, which was
created in partnership with industry
and government stakeholders, cele-
brated its 10th program year this
spring. The program has helped
7,000 high school and 1,000 college
students, with more than 120 partici-
pating businesses each year. LEI has
also been integrated into course cur-
riculums for Hawaii Pacific Univer-
sity, Kauai Community College and
Maui College.

>>In 2020, ClimbHI partnered with
Cornell University and the Hawaii
Tourism Authority to create a cus-
tom certificate program for the DOE
that provides fundamental skills for
employment in the hospitality indus-
try and beyond. The ClimbHI Service
Excellence Certificate for the DOE Ca-
reer and Technical Education Hospi-
tality Pathway allows graduates to be
more workforce-ready and arms
them with important life skills. More
than 1,500 students have completed
the program, and we will have nearly
2,000 participants by the end of this
academic year.

Have the learning losses

from the pandemic caused
career barriers for the kids?

Everyone is searching for new tal-

ent, and the pandemic forced us all
to adapt and integrate new ideas in
unprecedented ways. Interestingly,
students now have more opportuni-

Asked by Vicki Viotti, Star-Advertiser
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ties than ever to come directly into
the workforce.

For example, the health care indus-
try has created a “glidepath” for high
school students to train and transi-
tion into high-demand positions with-
out post-secondary education.

We see businesses and communi-
ties stepping up to create new ave-
nues for student success, helping to
offset the challenges of the pan-
demic.

@ Which fields offer career
pathways that more students
should know about?

There are ample opportunities and
resources across every industry. The
primary challenge is creating effec-
tive awareness so that we not only
get in front of students, teachers and
parents, but we also inspire keiki to
pursue their professional dreams
and make the connections.

What are your goals for
ClimbHI? What would signal
its success to you?

That all keiki who want to stay in
Hawaii can find a career and thrive.
We want to be sure we are not just
filling positions, but helping our stu-
dents dream big and fulfill those
dreams here at home. When we talk
about improving social capital, we
are looking at the whole picture —
students, parents, schools, teachers
and businesses.

For example, we support educa-
tors with externships to improve
their learning opportunities, and for
businesses, we build healthy work-
force pipelines. For schools and stu-
dents, we are creating equity by
offering the same opportunities at
our most remote locations as we do
at our largest and most urban. When
our keiki are happy, our education
system and our businesses benefit —
everyone wins.

Bonus question:

How do you think career prepara-
tion has changed since you were
in high school?

We have much more access to
technology and interconnectedness,
which brings a vast number of re-
sources to our students. It’s our re-
sponsibility to best communicate
these opportunities to students and
showcase what is available across
every career pathway.

Nearly half of our students don’t
go on to college, which we would like
to improve, but we also want to ex-
pose them to everything that is pos-
sible.
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Dear President Trump:
Please don’t run again

band of enablers who refuse to tell him things

he doesn’t want to hear, so I will: Mr. President,
it is not in your interest to run in 2024. If you do, you
will likely lose. And you will destroy what remains of
your legacy in the process. Please, don’t do it.

Based on his record in
K;’

office, Trump should be
MARC A

considered one of the
THIESSEN

D onald Trump appears to be surrounded by a

greatest conservative
presidents in modern
times. The Abraham Ac-
cords are worthy of a
Nobel Prize. Operation
Warp Speed is the great-
est public health
achievement in human
history. Trump made
the United States an en-
ergy superpower and
drove the Islamic State from its caliphate. He has a per-
fect record in appointing judicial conservatives to the
Supreme Court. | have chronicled his accomplish-
ments in these pages. 'm not a never-Trumper.

But another presidential run will obliterate what'’s left
of that legacy. After the 2020 election, I wrote that he
should pursue his legal challenges but that if the courts
rejected them (which they did), he should graciously
concede, focus on saving the Senate majority in Georgia’s
runoff, preside over a smooth transition, attend Joe
Biden’s inauguration and prepare to reclaim the presi-
dency in four years. Instead, he embraced election denial
and surrounded himself with a clown show of legal advis-
ers who convinced him he could hold onto office.

Trump’s failure to accept the election results meant
he never understood why he lost: Instead of expanding
his coalition by winning over Americans who had not
voted for him the first time, he alienated millions who
approved of his policies but not of him. In September
2020, a record 56% of registered voters told Gallup that
they were better off under Trump than they had been
four years earlier — a remarkable share amid the
worst pandemic since 1918, the worst racial unrest
since the 1960s and the worst economic crisis since
the Great Depression. But 56% of Americans didn’t
vote for Trump; if they had, he would still be president.
And his conduct after the election only served to con-
firm their judgment.

Last week Tuesday, voters made clear that their
judgment still stands. Despite the disasters President
Biden has unleashed, they rejected Trump’s hand-
picked candidates — his proxies on the ballot — and
gave Democrats back their Senate majority. That
should be a wake-up call for Trump. He cannot win the
presidency with his base alone.

Now, he is alienating his base by attacking Florida
Gov. Ron DeSantis (R). When Trump attacked Jeb Bush
or Rep. Liz Cheney, R-Wyo., MAGA-world loved it. But
MAGA voters also love DeSantis and don’t understand
why Trump is going after him. DeSantis delivered the
only bright spot on an otherwise dark election night.

Even before the midterms, DeSantis was leading
Trump by eight points in a hypothetical Florida pri-
mary. Now, a YouGov poll shows him leading Trump
by seven points nationally among Republican voters.
The share of Republicans favoring Trump in 2024 has
declined precipitously — from 78% in October 2021 to
just 35% this month.

Trump is surrounded by a cabal of grifters who do
not have his best interests at heart — sycophants who
see him as their meal ticket and a 2024 campaign as a
chance to vacuum up millions of dollars, win or lose.

If they cared, they would tell him the truth — that
it’s time to pass the torch. They would have told him
to spend some of the $161 million he raised through
Sept. 30 on the candidates he endorsed, rather than
hoarding it for an ill-begotten 2024 run.

It’s not too late to reverse course. Instead of an-
nouncing a presidential campaign Tuesday night,
Trump should have announced he is going all-in for
Herschel Walker with a massive cash infusion for the
Georgia Senate runoff. He should mend fences with
DeSantis.

[ say all this in sadness, not anger. [ will always de-
fend Trump’s accomplishments in office. But his con-
duct since losing office has made him unelectable. He
promised we’d win so much, we’d be sick of winning.
WEell, right now, conservatives are sick of losing. Demo-
crats have won the past two elections running against
Trump. If he runs again, they will win a third.

That would do irrevocable harm to both the country
and Trump’s legacy. He can go to his grave claiming
that the 2020 election was stolen, and many will be-
lieve it. But if he loses the 2024 election — or, worse,
the GOP primaries — he will go down in history as a
loser.

So, Mr. President: For the sake of your reputation
and the good of the country, if you want to Make Amer-
ica Great Again — please, stand down.

Marc A. Thiessen writes for The Washington Post.

EXPRESS YOURSELF

YOoU WERE BEING
RIDICULOUS...

>> Write us: We welcome letters up to 150 words, and guest
columns of 500-600 words. We reserve the right to edit
for clarity and length. Include your name, address and
daytime phone number.

>> Mail: Letters to the Editor
Honolulu Star-Advertiser

7 Waterfront Plaza, 500 Ala Moana, Suite 500

Honolulu, HI 96813
>> Email: letters@staradvertiser.com
>> Fax: 808-529-4750
>> Phone: 808-529-4831



